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H oudda pag amoteAsital amd SimAwpatoUxog OkovopoAdyoug Kat MnxavikoUg OAwV Twy
£IOKOTATWY WPE TOAUETH €pTElpid OTn CUMPBOUAEUTIKN Opyaviopwy & EMIXEPNOEWY Of
TOMEIG TOU amacxoAoUv TOV GUYXPOVO EMIXELPNHATIA KAl TO GUYKEKPLUEVA OE TEXVIKA -
EVEPYEIOKA Ofpata peiwong kootoug aAAd kat avantuflakd ouyxpnuatodotoUpsva
TPOoYPAUpaTa sUpwTdikd aAAd Kat £6vikd. H cuppsToxn pag oe sAsYKTIKOUG POopEig ota
£tn amé to 2003 £w¢ 1o 2010 pe v OOTNTA TOU GUVTOVIOTH - EAEYKTH TETOLWV
mpoypappdtwy amoteAsi v kaAUtepn Bdon ywa tv kabodnynon twv meAatwv pag. H
evaoxoAnon pag, amd to 2010 Kal £MelTd, PE EMXEIPOEIG G CUUBOUAEUTIKEG UTNPEGIEG
omw¢ n ouvta€n business & marketing plans, £psuvag ayopdg, K.d., amoteAolv tnv
OTOIXELOBETNON TNG epmioToolvng petal Twv emXelpnoswy Kat tng Professional
Consultant.

Ta péAn tng opddag OwaBEtouv TNV AMAPAITNTn YVWON Kal amoteAoUv UEAN UNTPWWY
OTwg, TO HNTPWOo ZupBoUAwv Emxelpnuatikotntag tou IME TXEBEE, t0o pnTtpwo
E€wtepikwv Zuvepyatwy E.E.T.A.A. A.E., t0 untpwo AfloAoyntwv tng Apdong ict4growth
g Kt A.E., o pntpwo Evepysiakwv Embswpntwyv tou Ym.E.K.A., to EBVIKO Mntpwo
A&ohoyntwv (EMIMA) tou EmevdutikoU Népou, to Mntpwo AfloAoyntwv tou E.O.E.M.A.E.,
K.d.

MapdAAnAa, otig Spactnplotnteg tng Professional Consultant evtdoccovtal umnpecieg mpog
10I0TEC yid TO GUVOAO Twv emMAOTOUHEVWY TpoYpapudtwy (g€oikovouncn Kat’ oikov,
K.d.), EVEPYEIAKEC MOEWPNOELC KAl UEAETEG OE EMAYYEAPATIKOUG XWPOUG - KATOIKIEG.

TéAog, BEpata OMWE ot NAEKTPOUNXAVOAOYIKEG HEAETEG, EVEPYEIAKEG HEALTEC, Olaxeipion
OUYXPNUATodoToUUEVWY £pYWV Yid Aoyaplacpd Snpoclwy EMIXEPNACEWY, KABwg Kat ot
owadikaoisc  adsloddtnong piag emMXsipnong GUUTANPWYVOUV TG  OAOKANPWUEVEG
TAPEXOHEVEC UTTNPEGIEC Pag.
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®rocopia tng Professional Consultant amoteAsi
v N TapoXr UTIPEGIGY UYNARS TOLOTNTAS
n Kavomoinon Twv WOIATEPWY AVAYK®Y TWV TEAATOV
n aueon avramokplon eEuTnpPETNONG
0 ceBacpog Kat n mpooTacia Tou mePIBAAAOVTOG
0 0€Bacpog KAl N mPOCTAGIA TNG MVEUPATIKAG
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ZupBouAguTikn XTpatnyikng Emixsipioswv
v MeAétn, oxedlacpog kat uAomoinon business & marketing
plans

v MeAétn okompoTnTag Kat Buwaolpdtntag e
EMXEPNPATIKNG 10€ag & gUpean xpnuatodoTnong

v MeA£tn KOOTOAGYNONG TWV TTPOIOVTWY & UTTNPESIWV
v Epeuva ayopdg o mpoidvta, Umnpecisg

Awaxeipiotikd Zuotnuata Yanpeoiwv & lMpoidvrwy

v 1SO 9001:2008 - Awaxeipion Mowdtntag
ISO 14001:2004 - NepiBarAovTikn Alaxeipion

I1SO 27001:2005 - Aaxeipion AcpdAsiag NMAnpo@opiv
ISO - Zuvtripnon cuctnudtwy
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Ekooon MotomointikoU Evepyeslakng Anodooon¢

H ékdoon tou M.E.A. amatteitat yia OAa ta Kripia GUVOAIKAG
empavelag avw Twv 50 T.y, Twv Baclkwv Xphoswv (Katoikia,

| HOVIUN Kal TapabeploTIKn, YPaQeia, EPTOPIKEC XPHOELC,

= ouvadpolon Kotvou, ekmaideucn, mpoowptvy Slapovr, uysia Kat

KOWVWVLKI TPOvoLd, KAT), HE TO TEPAG TNG KATAGKEUNG, Yia KGds
TMWANGN 1 EVOIKIAoN TUNHATOC KTipiou

Emdotovpeva npoypdppata - Xpnuatodotikd epyaisia

v Tomk6 ZxEDI0 yia tnv AmacxoAnon (Tom.X.A.)

v Evioxuon M.M.E. (B’ E.Z.MM.A.)

v EBVIkO AmoBspatikd AmpoBALmtwy (Apdon 1 & 2)
v Néa Katvotoptkn Emxsipnpatikotnta

v E€wotpépela | & I, k.a

|

ISO 22000:2005 - Alaxeipion Tng Ac@dAsiag twv Tpo@ipwy




Xatdnkwvotavtivou Z. Kwvotavtivog

Kapakaon 94
Osococalovikn, T.K. 54453

T. 2313 29909, F. 2316 007437

info@profconsultant.gr
www..profconsultant.gr



